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Louis Vuitton Wins Landmark Trademark Case in China 
 

Louis Vuitton has secured a significant trademark victory in China, with the Suzhou Intermediate 
People's Court ruling in its favour in a closely watched dispute against Shenzhen-based bubble tea 
chain Molly Tea. The first-instance judgment, reported on 2nd July 2026, reflects China's increasingly 
assertive approach to trademark enforcement, including against defendants operating well outside the 
plaintiff's own industry. 
 
At issue was Molly Tea's use of a black four-petal floral logo, which Louis Vuitton argued closely 
resembled the floral motif in its Monogram pattern. The luxury house brought a claim against both 
Molly Tea's parent company and a franchise outlet, alleging infringement of seven of its registered 
Chinese trademarks that protect variations of the design. 
 
The court agreed, finding that Molly Tea's branding infringed Louis Vuitton's rights and ordering the 
defendants to cease use of the logo immediately. It awarded Louis Vuitton RMB 10 million in damages 
plus RMB 300,000 in litigation and enforcement costs — a total of RMB 10.3 million (approximately 
US$1.5 million), along with corrective statements to be published on Molly Tea's website and social 
media accounts. 
 
Notably, this was not the first sign of trouble for Molly Tea's branding: The China National Intellectual 
Property Administration (CNIPA) had already refused the company's own application to register the 
logo, having found it too similar to Louis Vuitton's existing marks. That refusal likely strengthened Louis 
Vuitton's position going into litigation. 
 
Damages above RMB 10 million remain uncommon in Chinese trademark cases, and the size of this 
award against a defendant in an unrelated industry has drawn attention within the IP community as a 
marker of how far Chinese courts are now willing to go to protect well-known marks from cross-
category use. China's first-to-file trademark system is central to the outcome: because Louis Vuitton 
registered the design first, its protection holds regardless of any argument about the motif's broader 
origins. 
 
That last point has proven contentious; the ruling has triggered public debate in China, with 
commentators and state media questioning whether the four-petal motif draws on traditional Chinese 
floral patterns that predate Louis Vuitton's Monogram, and whether a single company should be able 
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to claim exclusivity over it. The case has attracted hundreds of millions of views on Chinese social 
media, with many users expressing sympathy for Molly Tea despite the loss. 
 
Molly Tea has said it will appeal the decision and the case will proceed before a higher court. 
Regardless of the outcome, the decision is already being treated as a significant marker in China's 
evolving trademark landscape, a reminder that "well-known mark" protection can extend well beyond 
a brand's original sector, and that thorough trademark clearance is essential before adopting any 
design element that echoes an established brand. 


